Marketing Strategy (MBA 6308)

Exam 3 - Review

Fall 2007
The exam will be part multiple-choice and part essays.  Multiple choice questions will cover chapters 17-22, particularly the material related to class handouts.  Essay will be comprehensive.  

Chapter 17 – Designing and Managing Integrated Marketing Communications

1.
Marketing Communications Mix: know examples of each, see Table 17.1 (p. 536)
2.
Characteristics of Marketing Communications Mix (pp. 555-556)
3.
Managing the integrated marketing communications process (pp. 558-561)

Chapter 21 – Tapping Into Global Markets
1.
Material related to Class Handout

2.
Deciding which markets to enter (p. 670-674)
3.
Five modes of entry into Foreign markets (Fig. 21.2): what are the differences?

4.
Deciding on the marketing program (p. 677-686): including Product (p. 678-682), 
Communications (p. 682-683), Price (p. 684-685), and Distribution Channels (p. 685-686).
Chapter 22 – Managing a Holistic Marketing Organization (Material Related to Class Handout)

Essay Questions:

Essay questions will be selected from the following list.  Your essay grade will be based on clarity, organization, thoroughness, and insight, and how your responses compare with that of other students.

1.
Define or describe Integrated Marketing Communications (IMC).  Give an example(s) of an IMC application discussing the characteristics and costs of the marketing communications mix (pp. 555-557) 

2.
One of the key issues in developing a global marketing program is "standardization vs. adaptation."  What is the difference between standardized vs. adapted marketing mix?  Give examples.  How should a company determine the extent to which the marketing mix should be adapted or standardized when marketing products in foreign countries?  Give examples in answering these questions.
3.
What is internal marketing?  How does internal marketing contribute to a holistic marketing organization?  Give examples.

4.
"The main objective of business is to generate profits.  Even if profits are generated through questionable marketing tactics, the company is not at fault since consumers are ultimately responsible for their own actions."  Do you agree?  Do you disagree?  Give examples.  
5.
Take a position: Marketing management is largely an artistic exercise and therefore highly subjective vs. Marketing management is largely a scientific exercise with well-established guidelines and criteria.

