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	EC 101 Microeconomics

An introduction to the economic analysis of consumer and producer behavior. Of particular concern is the role of the market in the allocation of resources and the distribution of income, and how these outcomes are affected by imperfections in the market system and by government policy.
	ECON 1030 Microeconomics

The pricing system, the functions of supply and demand, the theory of the firm, the cost functions, the consumer behavior, the perfect competition, the monopoly, etc.
	Microeconomics 2321

The course is designed for students who will need competence in employing the tools of economic analysis within their major studies and in subsequent careers. It is the study of markets, resource allocation, consumer and producer behavior, production costs, market structure, and the role of the government in a market economy.
	ECON 200

Microeconomics 

The structure of the market is presented, including

product and factor pricing, allocation of resources and

distribution of income, market equilibrium analysis,

and analysis of domestic and international problems

and policies.

	Microeconomics

Students will learn the theory of the economics and will apply this knowledge in interest of the national welfare.
	

	EC 102 Macroeconomics

An introduction to the development, tools and application of macroeconomic analysis in the Canadian economy. Topics discussed will include inflation, unemployment, monetary policy, fiscal policy as well as others.
	ECON 1020 Macroeconomics

Concepts of national accounting, general balance, investment and consumption functions, the tax policy, the currency, the banking structure, the monetary policy, international exchanges and growth
	Macroeconomics 2320

Study of aggregate economic issues such as inflation, unemployment and growth. Macroeconomic is very much concerned with the effects of government activities and policies, particularly monetary and fiscal policy, upon the economic health of society.
	ECON 201

Macroeconomics

The foundation of aggregate economic analysis is

presented, including identification of basic social goals,

money and credit systems, and theories of national

income, employment and economic growth, and

international interdependence.
	Macroeconomics

The objective of this one is to understand the concepts, variables and indicators in order to analyze and solve concrete problems of the economy.
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	BUS 171A Organizational Behavior 

This course introduces the study of people at work in organizations. It examines the behavior of individuals working alone or in teams, and how organizational characteristics, management practices and other factors influence this behavior, and ultimately organizational effectiveness.
	ADRH 3222 Organizational Behavior

Study of the administrative aspects of the human relations. It is the relation with individuals having various interests inside and outside the organizations. The emphasis is placed on the administrative importance of these factors as they deal with employees and other representative groups.
	Managing People and Work 3340

Provides an introduction to plocies, organizational behavior, and theories and practices used by managers to reach objectives.
	MGMT 301

Management & Organizational Behavior

This course approaches management as that process

of reaching organizational goals by working with and

through people and other resources. Organizations are

treated as dynamic entities affected by individual and

group behavior as well as structural and environmental

factors. International as well as domestic situations

are examined.
	
	

	BUS 251 Management Science I

Students are introduced to a variety of quantitative techniques which have been developed to help solve selected business problems. Topics includes the history of the origins of management science, data collection and analysis, probability concepts and applications, decision analysis, sampling distributions, and statistics.
	ADMN 1200 Management

Introduction to management. The organization and its environment. The planning. The organization. The management. The supervision. Decision making. The work of managers.
	
	
	Management

This course includes the different management theories and the process to manage a corporation.
	

	BUS 252 Management II

Topics include forecasting, cost-volume profit analysis, financial mathematics, linear programming applications, critical path analysis, inventory models, sensitive analysis, and the role of computer simulations.
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	BUS 351 Operations Management

An analysis of the nature and problems of production and operations management. Topics include location, layout, capacity planning, inventory management, scheduling, and distribution and product-mix programming.
	ADGO2431 Operations Management

Functions of operation-production: Evolution and relationships with other functions of the company. Systems design operation-production: Design of the product/service and process technology management, localization, installation, capacity requirements planning. Stocks and supply planning. Management of quality and productivity.
	Managing Production and Operations 3344

Involves a conceptual and analytical examination of the strategic, functional, and operational decisions made as a part of an organization’s production/operations function.
	DSCI 304

Production & Operations Management

The planning and control of production and service

operations with emphasis on Total Quality Management,

demand forecasting, design of production systems,

aggregate planning, and inventory management.

Additional topics will include just-in-time production,

cellular manufacturing, flexible manufacturing

systems, robotics, computer-aided design and

manufacturing and quality circles. Students will use

appropriate computer software to gain experience with several decision techniques.
	
	

	BUS 352 Operations Research 

This course will concentrate on a comprehensive study of the basic methodology and techniques of operations research; linear programming, simulation and inventory models will be discussed. Students will be introduced to the important computer-based decision tools and will be expected to develop familiarity with microcomputer applications.
	ADGO 3481 Operations Research

Linear programming:

Formulation, simplex method, sensibility analysis, interpretation of the dual variables and applications in finance, accounting, marketing, human resources and operation management. Network. Simulation, etc.
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	BUS 341 Marketing

This course presents the basic concepts of marketing. It introduces the marketing function, marketing systems and the marketing concept and then focuses on the development of marketing strategies-target markets, marketing mix-in a decision-making context.
	ADMK 2310 Marketing

The role of modern marketing. Controllable variables and the marketing environment. The market and marketing strategies. The information system marketing. The product concept. The dynamic management of the product and distribution. Pricing. The marketing communication and marketing communication mix.
	Marketing 3350

This course is programmed to examine the marketing functions and the successful marketing processes. It will provide the student with an understanding of marketing concepts, practices, terminology, associated technologies including information technology, practical applications, and how marketing relates to other business functions and activities.
	MKTG 302

Marketing Concepts

This course develops an appreciation for the complexities

of establishing and implementing marketing strategies.

Areas of study include consumer behavior, product/

service mixes, branding and packaging, channels of

distribution, pricing, advertising and salesmanship.
	Marketing

Involves basic marketing concepts and market techniques.
	

	BUS 342 Integrated Cases in Marketing

The main focus of the course is on marketing management-planning, executing, and controlling marketing programs. Other topics include international marketing, marketing research, and the social responsibility of the marketing managers.
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	BUS 331 Managerial Finance

Concerned with the planning for acquisition and utilization of funds. The major topics discussed in this course include financial planning and forecasting, financial markets, sources of corporate financing, cost of capital, taxation issues, capital budgeting, and working capital management.
	ADFI 2510 Managerial Finance

Introduction to the financial principles. Financial analysis: Comprehension of the  financial statements, analysis per financial ratios, break even point and actions leverage. Financial planning and budgetary process. Management of the working capital. Financial mathematics. Introduction to the evaluation of the financial titles. Introduction to the analysis of profitability of investment projects.
	Managerial Finance 3330

Basic problems and principles in financial management, with special attention to financial planning, asset management, sources of financing, and valuation of the enterprise.
	FINC 303

Business Finance

This course presents the fundamental concepts of

corporate finance. Special attention will be given

to the financial administrator’s role in the area of

working capital, capital budgeting, and financing

decisions, including international investment and

financial considerations.

	
	

	BUS 332 Integrated Cases in Managerial Finance

The main focus of this course is the application of financial concepts to realistic business situations through the use of business cases. The principal areas covered will be financial analysis, financial forecasting, working capital management, cost of capital and capital budgeting.
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	BUS 371 Entrepreneurship

Students are expected to study the environment in which entrepreneurship flourishes from both the perspective of the entrepreneur and of the economic system. The generation of ideas and opportunities is discussed, as well as the subsequent transformation of an opportunity into a formal business plan.
	ADMN 2220 Entrepreneurship

Entrepreneurship prospects-characteristics for the entrepreneur. Development of aptitudes and the role of the entrepreneur by inculcating the mechanism of creation of entrepreneurial projects.
	
	ENTR 320

Principles of Entrepreneurship

This course provides students with a view of entrepreneurship as a process of economic or social value creation, rather than the single event of opening a business. This process applies equally well whether the result is a for-profit business enterprise or a not-for-profit social enterprise. The course reflects the most recent research in this discipline, focusing on the distinct phases of opportunity recognition, assembly of the financial and human resources needed to develop the idea, and launching the new venture. The course includes lectures, discussion, class exercises, and class visits by entrepreneurs.
	This course provides students with a view of entrepreneurship as a process of economic or social value creation, rather than the single event of opening a business. This process applies equally well whether the result is a for-profit business enterprise or a not-for-profit social enterprise. The course reflects the most recent research in this discipline, focusing on the distinct phases of opportunity recognition, assembly of the financial and human resources needed to develop the idea, and launching the new venture. The course includes lectures, discussion, class exercises, and class visits by entrepreneurs.
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	BUS 491 Strategic Management

Provides students with an opportunity to explore the concepts of strategic thinking, analysis, and planning. It integrates the functional and process areas studied in the degree program and utilizes cases to give students experience in crafting business strategy.
	ADMN 4212 Strategic Management

Development of administrative strategies. Delimitation of the concept of administrative strategies; functions, limitations and evaluation criteria. The company and its environment: The relationship between opportunities and the resources. The company and its strategies: The relationship between the strategies and personal values. The company and its social responsibilities: The interface between the administrative strategies and the moral values.
	Managing Policy and Strategy 4347

Provides a review of the basic organizational functions and emphasizes the nature, development, and implementation of an organization’s strategy. Uses lecture, discussion, case studies, and organizational simulations as means of developing decision-making and problem-solving skills.
	
	Strategic Management

Through this course the student gets a general comprehension of strategic management process and its application to the enterprise.
	

	BUS 495 Research

Examines the general methodology of conducting business research.
	
	
	
	
	

	BUS 361 Human Resource Management

Provides an introduction yo the conceptual and practical aspects of HR. It focuses on the personnel processes involved in the procurement, development and maintenance of human resources, such as staffing, training and compensation.
	ADRH4222 Human Resource Management 

Nature and function of the personnel management, training and development of the personnel, supervision and evaluation of the employees; evaluation of employment and salary administration; trade-union organizations and collective bargaining, settlement of the complaints and the strikes; administration of the services to the employees. Practical applications of industrial, public and hospitable administration.
	Human Resource Management 3364

Examines the role of personnel/ human resource management in organizations. Emphasizes selecting, developing and compensating the organization’s human resource.
	MGMT 307

Human Resource Management

A review of personnel policy, manpower planning,

staffing, training and development, compensation

administration and union-management relations.

	Human Resource Management

Students learn the importance of the human resource in an organization, and the way it has to be managed.
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	BUS 477 International Marketing

This course addresses global issues that confront today’s international marketer and presents concepts relevant to all international marketers. The focus is to develop a managerial understanding of international marketing and the competitiveness of Canadian and Island businesses in the global market. It provides a view of world markets, their respective consumers and environments, and the marketing management required to meet the demands of dynamics international settings.
	ADMK4315 International Marketing

This course examines the market structure at international level. Emphasis on the variables which influence the market trends. The planning and the development of marketing programs (product, price, promotion, distribution) on the international market level.
	
	MKTG 326

International Marketing

Marketing on an international scale with stress

upon the viewpoint of the marketing manager who

must recognize and cope with differences in legal,

economic, spatial and cultural elements in different

nations. Emphasis is placed on marketing techniques

and methods of expanding participation in foreign

markets.
	International Marketing

Provides the proper knowledge to study international markets and design strategies to penetrate foreign markets.
	

	
	
	Advanced Organizational Behavior 4348

Students will study the individual human behavior, group dynamics, and team building in an organizational environment. Also considers the impact of interpersonal relations on worker productivity and job satisfaction.
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	MATH 1054 Mathematics of the business

Polynomial, logarithmic and exponential functions. Limits and derivatives. Extreme values and related rates. Simple integration. Linear systems of equations. Method of Gauss. Definition of the integral. Geometrical series and their applications in businesses
	
	
	Mathematics of the business

Includes basic knowledge of the math applied to the business.
	

	
	
	
	
	Mathematics of the Finances

Includes: simple and complex interests, continuous payments, net present value, etc.
	

	
	
	
	
	Finances

The course is designed to apply the different techniques related to this subject, in order to make effective decisions that help the enterprise get its goals.
	

	
	ADFI 4510 International Finance

To familiarize the participant with the international financial environment and the variables which distinguish it from the national context. To identify and evaluate the risks related to the international operations. Analyze the cover strategies allowing to reduce the exposure to these new factors of risk
	
	FINC 382

International Finance

An introduction to the operation of international

financial markets emphasizing the determination

of exchange rates, foreign exchange markets

and instruments.

	International Finances

This subject will help to understand the problematic of the multinational enterprises through the study and analysis of the international financial system.
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	ECON 2040 Questions of the contemporary economy 

Study of the actual economic events at the regional level as well as national and international level. Analyze of the origin of these questions, their impact and their ramifications. Study of the institutions and the structures which influence these events and the public policies who are interested in these questions.
	
	
	Political and economical geography

Helps to understand the complex relationships between the different macroeconomic indicators, and the way they affect the different sectors of society
	

	
	ECON 2600 International Economics

General balance and the role of the international trade. The balance of payments and movements of capital. International marketing policy and pattern of trade. The problem of the exchange rate. International financial institutions (International Monetary, the World Bank.) and mechanisms international exchanges financing. The problem of the euro-dollars and the petrodollars. The phenomenon of the multinational: the problem of the direct investments abroad and the operations on the international financial markets. Their sources of financing. The control of multinational...
	
	ECON 310

International Economics

An approach to the problems of international economic

interdependence with special attention given to trade,

protectionism, trade policy for developing countries,

international investment, the balance of payments,

foreign exchange, exchange rate systems, and

international economic policy.
	World Economics

It’s an analysis of the relation between international trade, countries cooperation and economics integration.
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	Economical and Political Structure of Mexico

At the end of the course, the students will know the global aspects that define the Economical and Political Structure of this country.
	

	
	STAT 2633 Introduction to applied statistics
Descriptive statistics for one or two variables: measurements of central tendency and dispersion. Charts. Covariance and correlation. Tables of contingency. Probabilities: basic concepts, conditional probabilities, trees of probability. Theorem of Bayes. Elementary laws: binomial, uniform, exponential and normal. Sampling
	Business Statistics 2330

Includes an introduction to descriptive statistics, probability theory (theoretical and empirical), discrete and continuous distributions, estimation and sampling concepts. An emphasis is placed on hypothesis testing including type I and type II errors.
	DSCI 232 Business Statistics

Advanced statistical analysis with applications in

business and economics utilizing relevant computer

software. Topics include business applications in

descriptive and inferential statistics emphasizing

selected topics such as simple and multiple regression,

analysis of variance, time series analysis and nonparametric

techniques.
	Descriptive Statistics

Show the techniques for the collection and interpretation of the quantitative and qualitative data.
	

	
	
	
	
	Advanced Statistics

The students apply analytical procedures basing on sampling to infer results.
	

	
	
	
	
	International trade

Provides the basic concepts and their relation with the national development.
	

	
	
	
	
	Internacional Trade Logistics

Study of the basic concepts and its roll in entrepreneur strategy.
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	ADMN 3212

International Business

The impact which can have the international environment i.e. the political elements, economic, sociocultural on multinational firms trading in foreign countries. The course also includes/understands the following aspects: foreign national environment, elements of the economy and international finance and, finally, the management of a firm in a foreign country.
	
	MGMT 322 International Business

A study of the environment and operations of

international business with emphasis on the nature

and scope of international business, the framework of

international trade transactions, the nation-state and international business, assessing national environments

and managing the multinational enterprise.

	International Business

The objective of this course is getting the knowledge, techniques, experience and abilities about international management.
	

	
	
	
	
	Professional Ethics

Involves deep reflections that will help the student to make right decisions in his daily behavior.
	

	
	
	
	
	International Market Research

At the end of the course the student will know the methodology to make market research, in order to facilitate the decision taking.
	

	
	
	
	
	International Commercial Policy

Includes aspects of economical and commercial politics used by the most important countries in the world.
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	ADFI 2520

Investment decisions
Financial markets. Issue of the titles. Advanced financial mathematics. Evaluation of financial titles. Thorough evaluation of investments in a certain context and risk. Fusions and acquisitions of companies.
	
	
	Evaluation of Investment Projects

Applies a mathematic methodology using qualitative and quantitative factors to evaluate investment projects.
	

	
	ADMK 4315 international Marketing

This course examines the structures of the market at an international level. It puts an emphasis on the variables that may influence the market trends. The development and planning of marketing programs (product, price, promotion, distribution) at the international level.
	
	
	
	

	
	ADMK  3352 Commercial research
Information and research systems in marketing. The problem definitions and the planning of a marketing research. Gathering, analyzing and the interpretation of marketing data. Practice applications related to the various aspects of marketing.
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	ADMK 2353 Consumer Behaviour
Consumer problems: its importance, its complexity. Principal analyse of the theoretical approaches. Consumer motivation. Fundamental aspects of consumer behaviour: influences, culture, classes, attitudes and the purchase process.
	
	MKTG 329

Consumer Behavior

The objectives of this course are to: 1) provide students

with an understanding of the various theories of

consumer behavior and their practical applications,

2) expose students to the basic process and underlying

principles of experimentation and 3) develop an

appreciation among students for the significant

influence marketing has on our purchasing behavior

and, more generally, the lifestyle decisions we make.
	
	

	
	ADCO 1010 Financial Accounting

Introduction and comprehension of financial statements. Accounting information system. Use of accountable information. PCGR (generally recognized Accounting policies) and choice of the principles and the accounting standards.
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	ADGO 2433

Quality Management

The strategic role of quality, the function quality and its evolution, the cycle of quality, total approach of quality, quality circle, relation quality-productivity-cost. Quality measure, evaluation and quality control: technical approach, sociocultural approach, some statistical tools. Quality in service firms.
	
	
	
	


