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	ECON 1013
Principles of microeconomics
A general introduction to the basic concepts and problems common to all economic systems.  Students will be introduced to the functions of private enterprise, market structure and efficiency, supply and demand, production costs and prices
	ECON 1030 Microeconomics

The pricing system, the functions of supply and demand, the theory of the firm, the cost functions, the consumer behavior, the perfect competition, the monopoly, etc.
	ECON 1001 

Principles of Microeconomics

A general introduction to the study of Economics and the nature of economic problems. Of primary concern is the behavior of consumers and firms in different markets, and the results of their actions as manifested in production, costs, and prices. Market efficiency and market failure are also examined.
	Microeconomics 2321

The course is designed for students who will need competence in employing the tools of economic analysis within their major studies and in subsequent careers. It is the study of markets, resource allocation, consumer and producer behavior, production costs, market structure, and the role of the government in a market economy.
	ECON 211

Principles of microeconomics

The theory of market exchanges and competition. Fundamental economic problems, methods of economic organization, and the price system. Topics include theory of demand and supply; international trade; markets in various competitive environments; income distribution and resource allocation; market failure, democratic processes and government failure.
	Microeconomics

Students will learn the theory of the economics and will apply this knowledge in interest of the national welfare.
	EC-2 Microeconomic Analysis (level 1)

The goal  of this subject is  to evaluate and  to analyze economic alternatives through the application of the concepts, methodology and instruments of
microeconomic theory
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	ECON 1023
Principles of macro-economics
A general introduction to modern macro-economic principles proposed by Keynes and other classical authors.  Students will be intoduced to the principles of fiscal and monetary policies as well as their impact on unemployment, inflation and economic growth. 
	ECON 1020 Macroeconomics

Concepts of national accounting, general balance, investment and consumption functions, the tax policy, the currency, the banking structure, the monetary policy, international exchanges and growth
	ECON 1011 

Principles of Macroeconomics

A general introduction to the study of Economics and the nature of economic problems. Of primary concern is the determinant of the level of national income, employment, and the accompanying stabilization problems and policies. Topics also include money and banking, international trade, exchange rates, and the problems of inflation.
	Macroeconomics 2320

Study of aggregate economic issues such as inflation, unemployment and growth. Macroeconomic is very much concerned with the effects of government activities and policies, particularly monetary and fiscal policy, upon the economic health of society.
	ECON 212

Principles of macroeconomics

The theory of the economy as a system. Problems of inflation and unemployment and policies to deal with these problems. Topics include determination of national income, employment, and price levels; money and banking; economic stabilization policies; international trade and finance.
	Macroeconomics

The objective of this one is to understand the concepts, variables and indicators in order to analyze and solve concrete problems of the economy.
	EC-3 Macroeconomic Analysis (level 1)

The student, based on theoretical concepts of macroeconomics and the analysis of the evolution and future trends of the main economic indicators of Mexico and the world, should be able to generate reports and
information that provides to the administration in the process of decision making.





	Sainte-Anne
	Moncton
	Mount Allison
	UCA
	Nicholls State
	Colima
	Yucatan

	ADMN 3033 Human Relations in the Workplace

Analysis and study of the administrative part of human relations pertaining to individuals with various interests and motivations, both inside and outside the organization. The emphasis is put on how important it is for administrators to be aware of the interests and motivations of their employees, in order to understand their significance in the administrative process
	ADRH 3222 Organizational Behavior

Study of the administrative aspects of the human relations. It is the relation with individuals having various interests inside and outside the organizations. The emphasis is placed on the administrative importance of these factors as they deal with employees and other representative groups.
	COMM 2301 
Organizational Behavior I
This course focuses on the micro aspects of organizational behavior. It emphasizes human needs, motivation, perception, individual differences, personality, job design, work attitudes, performance appraisal, and stress management. The objective is to ensure that potential managers interact more effectively with subordinates, peers and superiors in the organizational setting. Teaching methodology includes lectures, discussions, and case analysis.
	Managing People and Work 3340

Provides an introduction to policies, organizational behavior, and theories and practices used by managers to reach objectives.
	MNGT 470

Organization structure and Behavior

A framework for analyzing the dynamic process whereby a firm attempts to relate its structure to its operating environment and its objectives and how this relationship, in turn, influences behavior or organizational members. Heavy reliance placed on analysis of on going organizations through case studies and research materials relating to all types of organizations.
	
	AD-2 Human 

Behavior in Organizations (level 1)

The goal of this subject is to identify the basic knowledge of sciences related to human behavior in the management of organizations in order to lead them to the attainment of theirs objectives.
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	ADMN 2113 Principles of Management 1

Definition and functions of management. The scientific organization of work according to Taylor, Fayol’s POCC (planning, organizing, commanding, controlling), Maslow’s hierarchy of needs, authoritarian management vs. participative management, the psychological contract between employers and employees—these are all themes that will be reviewed in order to describe classic management approaches
	ADMN 1200 Management

Introduction to management. The organization and its environment. The planning. The organization. The management. The supervision. Decision making. The work of managers.
	
	
	MNGT 301

Management of Organizations and Behavioral Processes

Study of effective management of organizations with emphasis on organizational theory and design, individual and group behavior, and management functions to achieve successful performance within the organization and its relationship to external environments.
	Management

This course includes the different management theories and the process to manage a corporation.
	AD-1 Management (level 1)

Students will identify the main management theories of the administration and its more
recent manifestations; they will also   distinguish the stages of the management process.
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	MATH 1213 Statistics 1

Data tabulation. Probability. Probability distributions: binomial, normal, and Poisson. Measures of central tendency. Measures of dispersion. Linear correlation and regression. Indexed numbers. Sampling or random. Test theory. Threshold. Confidence interval.


	STAT 2633 Introduction to applied statistics
Descriptive statistics for one or two variables: measurements of central tendency and dispersion. Charts. Covariance and correlation. Tables of contingency. Probabilities: basic concepts, conditional probabilities, trees of probability. Theorem of Bayes. Elementary laws: binomial, uniform, exponential and normal. Sampling
	MATH 2311 
Statistics I
This course is designed to introduce students to some of the concepts and techniques of probability and statistics. Attention is focused on some special probability distributions including binomial, normal, Student's t, chi-square, and F. Some basic statistical ideas are developed and the testing of statistical hypotheses is introduced. Examples are drawn from a wide variety of sources. A statistical software package is introduced.
	Business Statistics 2330

Includes an introduction to descriptive statistics, probability theory (theoretical and empirical), discrete and continuous distributions, estimation and sampling concepts. An emphasis is placed on hypothesis testing including type I and type II errors.
	QBA 282

Business Statistics I

An introduction to descriptive and inferential statistics. Special topics covered include frequency distributions; descriptive statistics; random variables; probability distributions; sampling techniques, sampling distributions; estimation; hypothesis testing; sample size determination; correlation; linear regression.


	Descriptive Statistics

Show the techniques for the collection and interpretation of the quantitative and qualitative data.
	MA-2 Statistics Applied to Businesses 1 (level 1)

The goal of this subject is to use the statistical methods to generate inferences when dealing with large numbers of economic, 
administrative and financial information, applying the theory of probabilities in the resolution and analysis of problems.
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	ADMN 2313 Elements of Production

Introduction to the organization of the production system, the selection of equipments and processes, the structuring of production facilities, the selection of factory locations, inventory control, and workforce planning. 


	ADGO2431 Operations Management

Functions of operation-production: Evolution and relationships with other functions of the company. Systems design operation-production: Design of the product/service and process technology management, localization, installation, capacity requirements planning. Stocks and supply planning. Management of quality and productivity.
	COMM 3421
Production and Operation Management
An introduction to issues and problems in the area of operations management. Topics include: productivity, product design and process selection (manufacturing and services), quality control, capacity planning, facility layout, work measurement, just-in-time inventory systems, synchronized manufacturing, and automation.
	Managing Production and Operations 3344

Involves a conceptual and analytical examination of the strategic, functional, and operational decisions made as a part of an organization’s production/operations function.
	MNGT 368

Operations Management

The fundamental characteristics and problems associated with operations of any organization, such as facilities location, aggregate output planning, inventory control, scheduling, and quality control.
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	ADMN 4183 Quantitative Methods and Operational Research

This course initiates students with good basic mathematical and statistical skills to the methods of quantitative analysis for business administration. Students are introduced to the concepts of modelling, optimization, and linear programming. Mathematical analysis is focused on finance and on the concepts of cost analysis and performance rates.
	ADGO 3481 Operations Research

Linear programming:

Formulation, simplex method, sensibility analysis, interpretation of the dual variables and applications in finance, accounting, marketing, human resources and operation management. Network. Simulation, etc.
	COMM 3411 (3CR)
Management Science
This course examines formalized methods of arriving at business decisions. Topics will be selected from, but not limited to, constrained optimization models, decision models, game theory, network models, forecasting and dynamic programming.
	
	QBA 285

Decision- Making Techniques

An introduction to operations research with emphasis on quantitative analysis in the areas of forecasting, decision making, linear programming methods, and other areas of management science.
	
	MA-4 Models for Operations Research (level 1)

The goal of  this subject is to apply  the models and tools of  operations research in the analysis and evaluation of alternatives of
solutions to the problems of allocation of resources that appear in the organizations
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	ADMN 2033 Marketing

Initiation to the principles of marketing which form the basis of strategies used to introduce goods and services on the market. Analysis of both the fundamental concepts of marketing and the relationships between the organization and its market. Case studies are examined in order to get a better grasp of the theory.


	ADMK 2310 Marketing

The role of modern marketing. Controllable variables and the marketing environment. The market and marketing strategies. The information system marketing. The product concept. The dynamic management of the product and distribution. Pricing. The marketing communication and marketing communication mix.
	COMM 2201

Fundamentals of Marketing
A consumer orientation is essential for effective marketing decision making. In this course, the meaning of products and services to the consumer is stressed. Students have the opportunity to develop fundamental skills in analysis, report writing, and presentations.
	Marketing 3350

This course is programmed to examine the marketing functions and the successful marketing processes. It will provide the student with an understanding of marketing concepts, practices, terminology, associated technologies including information technology, practical applications, and how marketing relates to other business functions and activities.
	MKTG 300

Marketing

Marketing functions and the organizations that perform them; strategies for products, pricing, promotion, and distribution of goods and services; marketing roles within the firm; the economic system and society.


	Marketing

Involves basic marketing concepts and market techniques.
	MK-1 Fundamentals of marketing (level 1)

This course is programmed designed for the student to understand the basics of  marketing and identifying its tools, in order to build up strategic plans for organizations or communities, in  the local, national or  international environments
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	FINA 3013 Financial Management I

This course deals with short-term financial analysis and projections in business. It reviews the methods of vertical and horizontal analysis, ratios, working capital management, cash balance, accounts receivable and stocks, and short-term and medium-term sources of funding. It applies elementary mathematical models such as the Baumol model. It uses weekly hands-on assignments to get students to practice their analytical management skills.


	ADFI 2510 Managerial Finance

Introduction to the financial principles. Financial analysis: Comprehension of the  financial statements, analysis per financial ratios, break even point and actions leverage. Financial planning and budgetary process. Management of the working capital. Financial mathematics. Introduction to the evaluation of the financial titles. Introduction to the analysis of profitability of investment projects.
	COMM 3501 Introduction to Finance

Important topics in this course include value, capital budgeting, the relationship of risk and expected return, market efficiency, capital structure and dividend policy. Other topics such as option theory, hedging, the theory of interest, and international finance may be introduced. The institutional setting of financial management in North America, and specifically in Canada, will be discussed.
	Managerial Finance 3330

Basic problems and principles in financial management, with special attention to financial planning, asset management, sources of financing, and valuation of the enterprise.
	FINC 302


Financial Management

Methods and techniques employed to manage the financial resources of a business corporation, with emphasis on financial forecasting, statement analysis, working capital management, capital budgeting, and short-term and long-term financing.


	Finances

The course is designed to apply the different techniques related to this subject, in order to make effective decisions that help the enterprise get its goals.
	FN-1 Analysis and Interpretation of Financial Statements ( Level 2)

The student will use the tools of the financial analysis to diagnose the
main financial problems that affect companies, in order to propose viable solutions for maximizing the value of the company, within the context of the main socioeconomics variables that affect the country.
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	ADMN 2323 Small Businesses

Starting up, internal and external resources, funding, problems, benefits, the importance and the future of small businesses in today’s business world. In addition, hands-on case studies will enable students to apply their knowledge and theories
	ADMN 2220 Entrepreneurship

Entrepreneurship prospects-characteristics for the entrepreneur. Development of aptitudes and the role of the entrepreneur by inculcating the mechanism of creation of entrepreneurial projects.
	COMM 3361 
Entrepreneurship and New Venture Creation
An examination of the process of business venture creation and start-up and of the role of the entrepreneur in this process. Topics include business opportunity assessment, the structure and function of the business plan, new venture financing, and the legal and regulatory aspects of start-up. The course will centre on the students' projects, calling for the development of business ideas and authorship of business plans.
	
	MNGT 305

Entrepreneurship

Definitions and origins of entrepreneurship; social and economic impacts; ethical choices. The entrepreneurial process: business creativity, opportunity assessment: business plans for new ventures. Corporate innovation management; family firms; wealth creation.


	
	FH-5 Entrepreneurs

(Workshop level 2)

This workshop intends to motivate entrepreneurship and social accountability as well as the development of professionals skills. Students live a real experience by creating a and running a new business and closing it by the end of the semester, 
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	ADMN 4093 Strategic Management of Internationalization

In the context of globalization and free trade, national and international companies are expected to compete on international markets, where there are often differences in language, culture, social and political systems, and legislative frameworks. These differences need to be taken into consideration in the field of business administration. Students will apply the concepts and tools provided in the course ADMN 4063 (Business Strategies) to the international context (environmental analysis, positioning, forms of control, etc.). The course has a comparative dimension. Students will compare the internationalization strategies of Canadian firms to those of countries from the “BRICs.”


	ADMN 4212 Strategic Management

Development of administrative strategies. Delimitation of the concept of administrative strategies; functions, limitations and evaluation criteria. The company and its environment: The relationship between opportunities and the resources. The company and its strategies: The relationship between the strategies and personal values. The company and its social responsibilities: The interface between the administrative strategies and the moral values.
	COMM 4311 
Strategic Management

This course integrates the concepts and techniques developed in prior Commerce courses through the analysis and discussion of case studies, current affairs and academic literature. It introduces students to the discipline and practice of strategic management and applies the concepts in a diverse range of organizational and industry settings. Students will be encouraged to develop an ability to view the organization as a whole through exploring the interdependencies between organizational functions and the environment.
	Managing Policy and Strategy 4347

Provides a review of the basic organizational functions and emphasizes the nature, development, and implementation of an organization’s strategy. Uses lecture, discussion, case studies, and organizational simulations as means of developing decision-making and problem-solving skills.
	BSAD 490

Business Policy

Capstone course integrating management and business functions in a problem-solving environment. Top management point of view is stressed. Long range commitments of capital and human resources and how such decisions are made.


	Strategic Management

Through this course the student gets a general comprehension of strategic management process and its application to the enterprise.
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	ADMN 4113 Administration and Personnel Management

This course will carefully review the purpose and administration of personnel in businesses. The review will deal with employment analysis, planning, recruiting, selection, development, supervising, assessing, compensating, and work relations. Students will practice, in hands-on case studies, the application of the principles of personnel management that support the business as a whole.


	ADRH4222 Human Resource Management 

Nature and function of the personnel management, training and development of the personnel, supervision and evaluation of the employees; evaluation of employment and salary administration; trade-union organizations and collective bargaining, settlement of the complaints and the strikes; administration of the services to the employees. Practical applications of industrial, public and hospitable administration.
	COMM 3321 
Human Resource Management
This course examines human resource management functions in formal organizations, both public and private. Topics covered include human resource planning, recruitment, selection, performance appraisal and employment equity; training and development; compensation systems and the management of employee benefits; and the role of the human resource manager.
	Human Resource Management 3364

Examines the role of personnel/ human resource management in organizations. Emphasizes selecting, developing and compensating the organization’s human resource.
	MNGT 367

Human Resources Management

Problems of personnel relations as applied to employment, development, maintenance and utilization of a labor force.


	Human Resource Management

Students learn the importance of the human resource in an organization, and the way it has to be managed.
	AD-3 Personnel   Management (level 1)

The goal of this subject is to identify the function of personnel management, in order to analyze its main activities and to apply its basic tools.
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	ADM 1403-02 International Marketing 

Marketing is the side of business that deals with the customer. Marketing is particularly important on the international scene, since competition is very high. This course will help students get ahead of their competitors.


	ADMK4315 International Marketing

This course examines the market structure at international level. Emphasis on the variables which influence the market trends. The planning and the development of marketing programs (product, price, promotion, distribution) on the international market level.
	COMM 3251 
International Marketing

Markets are becoming increasingly global. This course explores the managerial aspects of exporting and importing companies, multi-national firms, and small to large businesses serving global markets.
	
	MKTG 475

Global Marketing

Problems and decisions facing managers of international marketing; exporting activities of the domestic firm as well as those firms which assemble, license, or produce in foreign markets.


	International Marketing

Provides the proper knowledge to study international markets and design strategies to penetrate foreign markets.
	NI-2 International Marketing (level 3)

This course examines the market structure at international level. Students learn how to design marketing strategies for the international markets according to the potential of local, regional or nationwide companies 



	
	
	COMM 2311 
Organizational Behavior II
This course focuses on the macro aspects of organizational behavior. Topics include group processes in the organization and their relationship to effectiveness, intergroup conflict, cooperation, leadership, communication, team dynamics, and organizational change.
	Advanced Organizational Behavior 4348

Students will study the individual human behavior, group dynamics, and team building in an organizational environment. Also considers the impact of interpersonal relations on worker productivity and job satisfaction.
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	ADMN 3123 Organizational Theory

This course’s aim is to initiate students to the underlying principles explaining the structures and behaviours of modern organizations. It reviews the evolution of organizational theory from Taylorism to the Homeostatic model. It explores the various dimensions of organizations: human, technical, formal, informal, decision-making, and political
	
	COMM 3341 
Organizational Theory
This course examines current theory and research on the design of effective organizations. It focuses on interrelationships among an organization's formal and informal structures, culture, technology, and competitive environment and the different types of organizations resulting from different configurations of these elements. Topics may include power and politics in and about the organization, goal setting, organizational effectiveness and efficiency, and organizational renewal.
	
	MNGT 502

Organization Theory and Behavior
A critical analysis of formal theories of behavioral science and organizations. Students will examine how these theories impact individual and group behavior, as well as organizational structure, functions and processes.
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	FINA 2113 Financial Mathematics

Review, understanding and mastery of concepts including simple interest, compound interest, simple annuities, financial and industrial amortization, bonds, general and perpetual annuities. A specific case study will enable the student to apply the knowledge developed in each chapter
	MATH 1054 Mathematics of the business
Polynomial, logarithmic and exponential functions. Limits and derivatives. Extreme values and related rates. Simple integration. Linear systems of equations. Method of Gauss. Definition of the integral. Geometrical series and their applications in businesses
	
	
	MATH 106

Calculus with Business and Economic Applications

Functions, intuitive limits, derivatives, applications of the derivative and mathematics of finance.
	Mathematics of the business

Includes basic knowledge of the math applied to the business.
	MA-1 Mathematics Applied to Businesses (level 1)

the goal  of this subject is the construction and use of mathematical models to simulate accountant, economic and financial activities that
allow the consolidation of intuition and analytical  skills of accountants in the 
analysis of the problems that organizations face



	
	
	
	
	
	Mathematics of the Finances

Includes: simple and complex interests, continuous payments, net present value, etc.
	MA-5 Financial Mathematics (level 2)

The goal of this subject is to apply financial methods and techniques in operations related to value of money in time for the adequate 
selection of saving, investment and financing alternatives
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	FINA 4033 International Finance

Within the framework of globalization and international trade, changes in the structure of financial systems and the multiplication of new financial tools are occurring at an increasing pace. This course provides students with an overview of the evolution and orientation of the international finance system, and covers the following themes through the study of practical cases: the foreign exchange market; the conditions of international parity; accounting translation procedures; the cost and risk of international capital; swap operations; options and derivatives; as well as the international resourcing of negotiable instruments and loans. This course also includes web-based exercises for students.


	ADFI 4510 International Finance
To familiarize the participant with the international financial environment and the variables which distinguish it from the national context. To identify and evaluate the risks related to the international operations. Analyze the cover strategies allowing to reduce the exposure to these new factors of risk
	ECON 3921 
International Finance

This course examines the financial side of international trade. The focus is on exchange rates, the balance of international payments, alternative means of adjustment to shocks in the international economy, and international monetary arrangements.
	
	FINC 450

International Finance

International investments; money and banking systems; accounting and marketing in multinational business.
	International Finances

This subject will help to understand the problematic of the multinational enterprises through the study and analysis of the international financial system.
	NI-10 International Finance
To analyze the international financial system, how it works, and differentiates from the national context., and the role a company plays in it
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	ECON 2040 Questions of the contemporary economy 
Study of the actual economic events at the regional level as well as national and international level. Analyze of the origin of these questions, their impact and their ramifications. Study of the institutions and the structures which influence these events and the public policies who are interested in these questions.
	CANA 3401
Contemporary Canadian Issues
This course explores contemporary Canadian issues in light of the evolution and development of Canadian institutions, belief systems and social relations.
	
	ECON 312

Applied Macroeconomics

Advanced treatment of selected topics from the following areas: business cycle, growth, fiscal and monetary policies, coordination issues, and open economy macroeconomics.


	Political and economical geography

Helps to understand the complex relationships between the different macroeconomic indicators, and the way they affect the different sectors of society.
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	ECON 2600 International Economics
General balance and the role of the international trade. The balance of payments and movements of capital. International marketing policy and pattern of trade. The problem of the  exchange rate. International financial institutions (International Monetary, the World Bank.) and mechanisms international exchanges financing. The problem of the euro-dollars and the petrodollars. The phenomenon of the multinational: the problem of the direct investments abroad and the operations on the international financial markets. Their sources of financing. The control of multinational...
	ECON 3551 
International Development 
This course focuses on differences in the patterns of economic development in the world economy. The primary focus is the developing world and on national and international policies designed to improve the global distribution of income. The economic development policies of the World Bank, the International Monetary Fund, and the United Nations will be critically examined.
	
	ECON 435

Principles of International Trade

An introductory course in international economics. Areas covered are trade theories, foreign exchange, tariffs and international economic organizations. The position of the United States in international trade is emphasized.


	World Economics

It’s an analysis of the relation between international trade, countries cooperation and economics integration.
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	ECON/ADMN 2013 International Trade & Economic Development

Analytical framework for international trade. Review of the law of comparative advantage. Analysis of the principles of free trade and protectionism. Analysis of the effects of the balance of payments and exchange rates. Foreign investments in Canada. Overview of the theories of economic development and sustainable development. Criteria of economic growth within the framework of the new economic world order.
	
	ECON 3501 
Economic Growth and Technological Change

This course covers economic theories of economic growth and technological change and their application in the study of the historical evolution of the world economy. Historical sections of the course will selectively cover materials on Canada, the US, Europe, Asia, and the developing world.
	
	ECON 446

Local and Regional Economic Development

Factors affecting local and regional economic development. The roles of entrepreneurship, financial institutions, marketing, technology, location, land utilization, and taxation in local and regional economies.
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	Economical and Political Structure of Mexico

At the end of the course, the students will know the global aspects that define the Economical and Political Structure of this country.
	EC-4 Analysis of the National Development

(level 3)

The goal of this subject is to analyze and discuss about the main problems that affect the economic, political and social life of our
country, as well as the implemented actions to reduce the negative impact on the well-being.

	
	
	ECON 2701 
Statistics for business and economics
The application of statistical methods to economic data. Topics include: descriptive statistics, hypothesis testing, analysis of variance, simple regression, multiple regression, non-parametric statistics chi-square tests, index numbers, sampling designs, and time series.
	
	
	Advanced Statistics

The students apply analytical procedures basing on sampling to infer results.
	MA-3 Statistics Applied to Businesses 2 (level 1)

The goal of this subject is to generate inferences and predictions through the information that are generated inside and outside the company, in order to maximizing the value of the decisions.
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	ECON 4700 Econometrics

Introduction to the measurement of economic relationships.
	
	
	
	

	ECON/ADMN 2013 International Trade & Economic Development

Analytical framework for international trade. Review of the law of comparative advantage. Analysis of the principles of free trade and protectionism. Analysis of the effects of the balance of payments and exchange rates. Foreign investments in Canada. Overview of the theories of economic development and sustainable development. Criteria of economic growth within the framework of the new economic world order.


	
	ECON 3901 
International trade

Issues examined will include the pure economic theory of international trade and important institutions (the FTA, NAFTA, the EC, GATT, etc.), plus problems and policies associated with trade in goods and services. Students will examine issues such as free trade and protectionism and the gains and losses resulting from globalization.
	
	
	International trade

Provides the basic concepts and their relation with the national development.
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	International Trade Logistics

Study of the basic concepts and its roll in entrepreneur strategy.
	

	ADMN 4093 Strategic Management of Internationalization

In the context of globalization and free trade, national and international companies are expected to compete on international markets, where there are often differences in language, culture, social and political systems, and legislative frameworks. These differences need to be taken into consideration in the field of business administration. Students will apply the concepts and tools provided in the course ADMN 4063 (Business Strategies) to the international context (environmental analysis, positioning, forms of control, etc.). The course has a comparative dimension. Students will compare the internationalization strategies of Canadian firms to those of countries from the “BRICs.”
	ADMN 3212
International Business

The impact which can have the international environment i.e. the political elements, economic, sociocultural on multinational firms trading in foreign countries. The course also includes/understands the following aspects: foreign national environment, elements of the economy and international finance and, finally, the management of a firm in a foreign country.


	COMM 2321

Global Context of Business
This course raises awareness of issues, challenges and opportunities that face managers in our interdependent global economy. A worldview perspective is used to examine the influence of political, economic, environmental, social, cultural and technological factors that influence how business is conducted in various parts of the world. Strategies for managing interactions with business, government and non-government organizations will be explored.
	
	
	International Business

The objective of this course is getting the knowledge, techniques, experience and abilities about international management.
	NI-1 International Business Environment (level 3)

This course puts forward the factors which affect international business environment. The student will learn how to segment and select international markets so as to lead the company to turn into a global business
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	ADMN/PHIL 4553 Ethics of International Exchanges

In a context of globalized exchanges, this course reviews the ethical principles which apply to international exchanges and the issues that they raise. The course will deal with issues such as human rights, child labour, the environment and the degradation of the biosphere, intellectual property, transparency and corruption, international exchanges involving personal data, the concepts of fair trade and social certification, etc. A strong emphasis will be put on the review of some famous cases.


	
	COMM 4341 Business Ethics

This course deals with principles and practices of business ethics, with particular reference to Canada and North America. Issues investigated may include: the question of moral and legal responsibilities of corporations, ethics in business (including the various elements of ethics programs such as codes of conduct, telephone hotlines, training, the use of ethics officers and of ethics consultants), different control styles (integrity vs. compliance programs), the problems associated with the prisoner's dilemma, the existence of implicit moral theory in economics and finance, the theory of the firm and agency theory, the problem of reputation, virtue ethics, ethical investment theory and practice, and the modeling of ethical problems, mainly using game theory.
	
	
	Professional Ethics

Involves deep reflections that will help the student to make right decisions in his daily behavior.
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	ADMN 4183 Quantitative Methods and Operational Research

This course initiates students with good basic mathematical and statistical skills to the methods of quantitative analysis for business administration. Students are introduced to the concepts of modelling, optimization, and linear programming. Mathematical analysis is focused on finance and on the concepts of cost analysis and performance rates.


	
	COMM 3401 Research Methods in Business
This course introduces students to the process of research to illuminate the academic and practical significance of research activities. Students are exposed to different research methodologies and how these underlying methodologies inform the research process. Topics include qualitative and quantitative research methodologies, developing data collection strategies and tools, and selecting appropriate methods to analyze data.
	
	MNGT 480

Management Research

Research on selected topics. Open to advanced students of high academic standing with permission of instructor.


	
	

	
	
	
	
	
	International Market Research

At the end of the course the student will know the methodology to make market research, in order to facilitate the decision taking.
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	International Commercial Policy

Includes aspects of economical and commercial politics used by the most important countries in the world.
	

	FINA 3023 Financial Management II

This course is a continuation of FINA 3013 and deals with long-term financial analysis and projections. Its contents rely more heavily on mathematics and it reviews quantitative models of financial analysis. It studies decision-making and long-term investment and funding choices. The risk/performance relationship. Choices in uncertain situations. Capital structure. It applies the CAPM and linear regression models
	ADFI 2520

Investment decisions
Financial markets. Issue of the titles. Advanced financial mathematics. Evaluation of financial titles. Thorough evaluation of investments in a certain context and risk. Fusions and acquisitions of companies.
	COMM 4501 Investment and Portfolio Management
Topics include theories of security valuation, portfolio selection, stock markets and economic efficiency, and capital market equilibrium. The behaviour of prices of stocks, bonds, and money market instruments will be investigated. Derivative securities will be introduced. Problems of evaluating the investment performance of individuals and investment management institutions will be discussed.
	
	FINC 456

Analytics of Investing

Theory of security valuations of stocks, bonds, warrants, and options. Portfolio theory and modern methods of portfolio construction.
	Formulation and Evaluation of Investment Projects

Applies a mathematic methodology using qualitative and quantitative factors to evaluate investment projects.
	FN-6 Investment Projects (level 3)
The goal of this subject is to develop an investment project based on a viable option, which allows determining its feasibility and
its yield.
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	ADM 1403-02 International Marketing 

Marketing is the side of business that deals with the customer. Marketing is particularly important on the international scene, since competition is very high. This course will help students get ahead of their competitors
	ADMK 4315 international Marketing
This course examines the structures of the market at an international level. It puts an emphasis on the variables that may influence the market trends. The development and planning of marketing programs (product, price, promotion, distribution) at the international level.
	COMM 3251 
International Marketing

Markets are becoming increasingly global. This course explores the managerial aspects of exporting and importing companies, multi-national firms, and small to large businesses serving global markets.
	
	
	
	

	
	ADMK  3352 Commercial research
Information and research systems in marketing. The problem definitions and the planning of a marketing research. Gathering, analyzing and the interpretation of marketing data. Practice applications related to the various aspects of marketing.
	
	
	
	
	MK-7 Market Research 1
The goal of the subject is That the student is able to plan a market research according to the necessities of information and applied to certain products and services.
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	ADMN 3113 Consumer Behaviour

Importance and complexity of the study of consumer issues. Analysis of various theoretical approaches. Consumer motivation. Perception of learning and communication. Hands-on case studies
	ADMK 2353 Consumer Behaviour
Consumer problems: its importance, its complexity. Principal analyse of the theoretical approaches. Consumer motivation. Fundamental aspects of consumer behaviour: influences, culture, classes, attitudes and the purchase process.
	COMM 3211 Consumer Behaviour

The course examines social, psychological, situational, and economic influences on the consumer decision-making process of individuals and families. It emphasizes new product adoption, marketing communications, and consumer research applications.
	
	MKTG 360

Customer Behavior

Analysis of consumer behavior patterns and motivation and their relationships to actions in the marketplace.


	
	MK-3Consumer Psychology

That the student analyzes all the elements of the purchase process and is able to formulate strategies directed to the different types and motivations from the consumer.


	COMM 1013
Financial Accounting I

This course introduces the students to the accounting model and to the analysis of financial statements and the important concepts associated with them.  Students will also examine the financial statements of  joint stock companies, partnerships, etc.
	ADCO 1010 Financial Accounting

Introduction and comprehension of financial statements. Accounting information system. Use of accountable information. PCGR (generally recognized Accounting policies) and choice of the principles and the accounting standards.
	COMM 2101 
Introductory Financial Accounting 1
This course introduces the accounting model and analysis of Financial Statements and the important concepts associated with them.
	
	ACCT 205

Introduction to Financial Accounting
Introduction to corporate financial accounting systems including preparing, interpreting, and using financial statements.


	
	CF-5 Basic financial Statements

(level 2)

The goal  of this subject is

to formulate basic financial information according to the accounting standards
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	ADGO 2433

Quality Management

The strategic role of quality, the function quality and its evolution, the cycle of quality, total approach of quality, quality circle, relation quality-productivity-cost. Quality measure, evaluation and quality control: technical approach, sociocultural approach, some statistical tools. Quality in service firms.
	
	
	
	.
	AD-6 Quality Culture

(level 3)

The objective of this subject is to know, define, explain and analyze the different concepts of quality theories. To know, explain and apply several quality techniques and tools and to carry out a field work for using the concepts learned in the classroom at a specific company.
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